sustainable entity Is

Measuring our impact

Whilst recognising that the
existence of environmental impact
is crucial, it is also vital that we
actually measure the impact of
what we do.

Thus, we increasingly monitor
our internal operations as well
as the effect of our products
and services on our clients,
society as a whole, and the
wider environment.
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Environmental fact sheets

Triumph and all its suppliers have
achieved environmental
accreditation (ISO14001:2004).
We pride ourselves on being
exceptional and ethical
manufacturers. We are also
working through the whole of our
portfolio calculating the carbon
footprint of each product in
association with Best Foot
Forward and the FIRA Furniture
Footprinter Verification Scheme.

Triumph produces a range of
these specific Environmental
Fact Sheets.

You can see an analysis of
carbon footprint product by
product, together with materials
and life-cycle breakdowns, as
well as eco credentials.

Our ongoing investment in facilities,
equipment and enhanced business
systems means that we have been
able to continuously improve
overall efficiency throughout all our
businesses, whilst significantly
enhancing the working
environment for all our people.

Corporate Social Responsibility

Today, we are all even more
aware than ever of the role

business plays in both local
and global communities.

Businesses do not just exist to
make a profit. Remaining a
sustainable entity is a key priority
against which we all have to
operate now.

We operate dedicated internal
teams who have formalised our
CSR credentials and developed a
rolling three-year reduction plan.
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We want to be able to set an
example by passing on a positive
legacy to our future generations.

At Triumph, we have always
attempted to do the right thing by
our people and to minimise any
negative impact of our activities
on the environment. This is
highlighted by our Investors in
People and Club Green Awards.

We are significant local employers,
leading suppliers and, increasingly,
major global players. We always
consider the welfare of our
employees, and by the very
nature of our business, the
wellbeing of our customer’s
people as well.

So, the furniture products

you see in this catalogue are
evidence of our long-term
commitment to our people, your
people and our environment.
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